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Abstract 

We perform this study in order to enhance management of accounting functions in firms, esp. In the 

case of Hoi An Tourism company in Vietnam.  

Before covid 19 Vienam tourism has developed fast and achieved high growth, but during covid 19 

Vietnam tourism sector has been affected so much, with declining GDP contribution and tourism 

unemployment. 

This study mainly use combination of quantitative methods (statistics, calculation formulas) and 

qualitative methods including synthesis, inductive and explanatory methods.  

Our study findings tell us that all cost factors such as COGS and sale cost and administrative 

expense have negative relationship with accounting net profit. 

Besides, this study also give out recommendations for suitable financial accounting processes and 

policies as well as directions or implications for tourism management in post-covid in future. 
 

Key-words: Accounting Functions, Hoi An Tourism Firm, Accounting Management, Vietnam, Cost 

and Revenue, Accounting Profit. 
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1. Introduction 

 

First, we recognize the importance of Vietnam tourism sector before covid 19 which 

contributed so much for economic growth in recent years. 
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However during covid 19, negative effects has made Vietnam tourism go down with declining 

jobs and GDP contribution. 

Hoi An Tourism - Service Joint Stock Company (HOT) provide many services including Hpi 

An hotel which has also been invested tens of billions of dong to comprehensively upgrade to 4 

stars+ international standards, is the favorite choice of tourists because of its charm architectural style 

and intimate differences of service staff. 

Currently, Hoi An hotel continues to focus on research and development of new products, 

strengthens service quality supervision, focuses on human factor investment, and has a flexible 

pricing policy. Along with the strategic orientation of innovation, professional development and 

investment in promoting products to ensure high rankings in the 4-star hotel segment, Hoi An hotel is 

applying many strategies to maintain the market. traditional markets, promote exploitation of key 

markets, penetrate into new markets, increase the proportion of customers exploiting via the global 

network, exploit the corporate, mice market, etc. to develop market share. 

For many consecutive years, the leading and fastest growing online booking company in Asia 

- Agoda has presented Hoi An hotel with the prestigious annual award Agoda Gold Circle Awards - 

Annual Gold Award. 

Below chart show stock price of HOT has climbed up in 2018 and increased little bit in 2021. 

 

Chart 1 - Hoi An Toursim Company Stock Price 

 

(Source: https://www.jitta.com/stock/vnm:hot, access date 2/6/2021) 
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Below chart 2 shows that cost-income ratio climbed up in the year 2020 

 

Chart 2 - Ratio of Cost/Income of HOT 

 

(Source: stock exchange, financial reports and author calculation) 

 

Then below chart 3 shows that admin expense increased in 2019 and go down in 2020 as well 

as COGS. 

 

Chart 3 - Fluctuation of Accounting Profit, COGS and Sale Cost 

 

(Source: stock exchange, financial reports and author calculation) 
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All internet data such as lending rate, cost and revenue factors we take from reliable internet 

data sources, esp. from website of company, annual reports from stock exchange, Bureau of Statistics, 

banks, etc. 

We organize our study with introduction, literature review, method, main results, discussion 

and conclusion. 

 

2. Literature Review 

 

First, Gupta (2019) specified that Information system (IS) is important in almost all the 

functional areas of any bank i.e. HR, Marketing, Finance, etc. It also helps in risk management and 

cash management along with maintaining long run customer relationship. 

Then Haliti et al (2016) stated data with SPSS 21 version, and the hypotheses were tested by 

means of correlation and linear regression. The findings of the study proved that commercial banks in 

Kosovo could enlarge their profitability by increasing the level of bank loaning and other 

investments, except for managing risk and liquidity properly. 

Last but not least, Huy, D.T.N et al (2020) measure effects of external factors on bank stock 

price in case of a big listed bank in Vietnam - Vietcombank which left the direction for further 

researches on internal factors effects measuring. Moreover, Gupta (2019) specified that Information 

system (IS) is important in almost all the functional areas of any bank i.e., HR, Marketing, Finance, 

etc. It also helps in risk management and cash management along with maintaining long run customer 

relationship. 

And last but not least, Sibanda et al (2020) mentioned digital technology has transformed 

banking from classical model to innovative Fintech collaborative model. 

Then, We summarize previous studies as follows: 
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Table 1 – Summary of Previous Studies 

Authors Year Contents, results 

Karim, 

A.J 
2011 

Management Information Systems (MIS) is the key factor to facilitate and attain 

efficient decision making in an organization. 

Avegrou, 

C. 
2008 

Information system (IS) in emerging markets research has expanded the IS 

research agenda and developed new understanding of IS innovation phenomena, 

mainly through its attention to social context and strategic concerns associated 

with socio-economic development. As it encounters questions on policy and 

practice of development, it is confronted with critical issues associated with the 

role of Information and Communication Technology (ICT) in the transformation 

of social relations and macro-level institutions. 

Endri E. 

et al 
2020 

the variables of Non-Performing Loans (NPL), Loan to Deposit Ratio (LDR), 

Return on Assets (ROA), Interest Rate (SBI), and Exchange Rate (FOREX) 

affect NIM. The exchange rate variable has a predominant effect, while the NPL 

factor has a less strong influence on NIM. The empirical evidence from this 

research is important for commercial banks in Indonesia to improve operational 

efficiency through NIM performance. Internal and external factors of a bank 

should be subject of attention of bank managers. 

Giebe et 

al 
2019 

a progressive tool for providing customer-oriented services and products, in the 

banking sector, is currently defined as “Big Data & Analytics”. 

Feitosa 

et al 
2019 

Disruptive technologies are triggers that transform the nature of work, leading to 

profound changes in organizational structure, labor relations, employee skills, 

customer relationship and communications. 

 

3. Methodology 

 

Method and Data 

 

This study mainly use combination of quantitative methods and qualitative methods including 

synthesis, inductive and explanatory methods. 

For quantitative analysis, the study is supported with OLS regression. 

Data is collected from reliable internet sources and websites. 

Then, looking at descriptive statistics below, we see that: 

• Standard deviation of COGS is the highest value while that of lending rate is lowest 

(figure 1). 

• Standard deviation of total revenue is the highest value while taht of ROA is lowest 

(figure 3). 
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Figure 1 - Descriptive Statistics of Net Profit and Cost Factors 

 

 

Figure 2 – Cost Factors Correlation Matrix 

 

 

Looking at descriptive statistics below, we see that: 

 

Figure 3 - Descriptive Statistics of Net Profit and Revenue Factors 
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Figure 4 – Revenue Factors Correlation Matrix 

 

(Source: stock exchange, financial reports and author calculation) 

 

We also find out that: 

• Correlation between net profit and ROA and ROE (0.99) is higher than that of between net 

profit and net revenue (0.68) (figure 4) 

• Correlation between net profit and lending rate (0.63) is higher than that between net profit 

and sale cost (0.03) (figure 2). 

 

4. Main Results 

 

5. 4.1 Overall Results 

 

As shown in below figure: 

• Between net profit and administrative expenses, cost-income ratio there is negative 

correlation. 

• Between net profit and ROA, ROE and lending rate there is positive correlation 

 

Figure 1 - Admin Expense and Net Profit 
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Figure 2 - Cost/Income Ratio and Net Profit 

 

 

Figure 3 - ROA and Net Profit 
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Figure 4 - ROE and Net Profit 

 

 

Figure 5 - Sale Cost and Net Profit 
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Figure 6 - Lending Rate and Net Profit 

 

(Source: Stock exchange, financial reports and author calculation) 

 

4.2. OLS Regression Results 

 

Run OLS regression with Eviews gives below results: 

• First, because coefficient is of 0.09, there is positive correlation between sale cost, net 

revenue and accounting net profit (figure 1 and 2) 

• It means that the firm (HOT) need to increase cost of sale and revenue. 

• Figure 3 tell a negative correlation between admin expense and net profit. 

 

Figure 1- Regression Results for Sale Cost and Net Profit 

 

(Source: stock exchange, financial reports and author calculation) 
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Figure 2 - Regression Results for Net Revenue and Net Profit 

 

 

Figure 3 - Regression Results for Admin Expense and Net Profit 

 

(Source: stock exchange, financial reports and author calculation) 

 

Figure 4 - Regression Results for 4 Cost Factors 

 

(Source: Stock exchange, financial reports and author calculation) 
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Look at figure 4 we see that: 

• COGS, sale cost and lending rate have positive correlation with accounting net profit 

whereas admin expense has negative correlation with net profit. 

• It means that HOT need to decrease admin expense while increase COGS to push net profit. 

 

Next, we look at below table: 

• Only net revenue has positive relationship with accounting net profit, all other cost factors 

have negative relationship. (table 1). 

 

Table 1 - Regression for 5 and 6 factors 

 Coefficient 

 5 factors 6 factors 

COGS -0.95 -0.71 

R -13243 -7655 

Sale cost -0.98 -0.72 

Admin expense -0.71 -0.77 

Net revenue 0.92 0.15 

Cost-income ratio  -21778 

R-squared 0.99 0.99 

Akaike info criterion 17.7 16.4 

(Source: stock exchange, financial reports and author calculation) 

 

Then, we look at below table: 

• Our model show high R-squared 0.99, show reliable model. 

 

Table 2 - Regression for 7 and 8 Factors 

 Coefficient 

 7 factors 8 factors 8 factors 

COGS -0.47 -0.43 -0.43 

R -3479 4981 3087 

Sale cost -0.36 -0.29 -0.3 

Admin expense -0.45 -0.32 -0.3 

Net revenue 0.43 0.38  

Cost-income ratio 3662 8513 8699 

ROA 66825 28762 45365 

ROE  42665 28337 

Total revenue   0.38 

R-squared 0.99 0.99 0.99 

Akaike info criterion 16.1 16.3 16.3 

(Source: Stock exchange, financial reports and author calculation) 
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6. Discussion 

 

In cost factors: COGS has higher coefficient and negative correlation with net profit, 

compared to sale cost. 

In revenue factors: total revenue and net revenue and ROA, ROE they all have positive 

correlation with net profit. 

  

Suggestions for a better management information system: 

Building better financial accounting system for MIS is a good thought as it provides benefits 

below: 

+ Provide useful information for checking and controlling the implementation of the plan. 

+ Provide useful information for running daily operations. 

- Control. 

+ Control compliance with business processes of the enterprise. 

+ Protection of physical assets and information. 

+ Control information processing activities to ensure that information is processed accurately 

and timely. 

 

7. Conclusion 

 

Financial Accounting Policy Implications 

 

Because COGS, sale cost and admin expense have negative relationship with accounting net 

profit (HOT), firm management need to control better COGS while saving admin expense and sale 

expense rationally to push accounting net profit.   

Mukhamadeev et al (2019) stated that the role of information systems for entrepreneurship 

education in developing countries on the example of the Azerbaijan education system and Internet 

banking. The information systems role in entrepreneurship education was determined with the help of 

online questionnaire. As a result of the study, it was found out that about 29% of higher 

entrepreneurship education institutions use IT technologies and e-learning principles in the learning 

process. 
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Limitation of Research 

 

We can expand our research model for other industries and other markets. 
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